
deductable do-

nations are 

also accepted 

with checks 

being made 

payable to the 

Angel Fund. 

The event will be held July 

26th from 2-6pm at Glen-

dale Road Church of Christ. 

For more information con-

tact the CCFRC at 762-

7333. Thank you in advance 

for your help! 

The Back to School Blast 

committee needs your help!  

Each July, the Murray and 

Calloway County School Dis-

tricts provide back-to-school 

supplies for families. 

This year the main items the 

schools need donated are: 

Markers 

Binders 

Scissors 

Backpacks 

Primary Writing Tablets 

Pencil Boxes/Pouches 

Supplies are given to 

children Preschool thru 

High School. 

Items should be brought 

in to any of the Family 

Resource or Youth Ser-

vice Centers by July 9th in 

order to get all the bags put 

together and ready for pick 

up. It is recommended that 

you call before bringing out 

supplies, due to different 

schedules during the sum-

mer. Monitary tax-

July 4th falls on a Sunday this 

year, giving families a three-

day weekend to celebrate, 

which also means that more 

people will be on the roads. 

Coalitions can play a big role 

in helping to prevent im-

paired driving and underage 

drinking through environ-

mental strategies, social-

norming activities and by 

working with local police on 

enforcement activities. The 

National Highway Traffic 

Safety Administration 

(NHTSA) has developed a 

4th of July Impaired Driving 

Prevention Planner to help 

community organizations 

plan their prevention ef-

forts. 

Impaired driving is one of 

Americaõs deadliest prob-

lems. In 2008, 37,261 peo-

ple were killed in motor 

vehicle crashes. Out of 

that number 11,773 people 

were killed in traffic 

crashes that involved at 

least one driver or motor-

cycle rider with a blood 

alcohol concentration 

(BAC) of .08 or higher. 

The July 4th holiday is par-

ticularly dangerous. For 

example, in 2008 during 

the July 4th holiday period 

there were a total of 491 traf-

fic related fatalities. Out of 

that number, 43 percent in-

volved a driver or motorcycle 

rider with a BAC of .08 or 

higher. 

The planner includes informa-

tion on buzzed driving, a fe-

male-targeted campaign and 

the òDrunk Driving. Over the 

limit, Under Arrestó media 

campaign. 

For more information and to 

download a July 4th planner, 

go to 

www.StopImpairedDriving.org. 
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On behalf of the Hooked on 

Fishing planning committee I 

would like to thank all our 

wonderful sponsors that 

made this event such a  

success: 

Happy Holiday Travel, Inc 

Thurmond Insurance 

Benson Sporting Goods 

Darnell Marine 

Massey BP, LLC 

Warehouse Tire Service 

Murray Ledger and Times 

CC-ASAP 

Wal-Mart 

Dairy Queen 

CCFRC 

Murray FRYSC 

Laker Anchor YSC 

MCC Parks 

Bucy Bait 

Kenny Imes 

Fish and Wildlife Staff 

Big Brothers, Big Sisters 

4-H Staff/Volunteers 

Coke 

Pepsi 

Frito Lay 

Nabisco 

Lance 

Little Debbie 

Sara Lee Bread 

Ducks Unlimited 

Boy Scouts 

Westside Baptist Men 

Hazel Womanõs Club 

Thank you!!!!! 

Thanks to you all we were 

able to provide a fun day of 

fishing for 186 kids and their 

families! 

painting, snow 

cones, hot dogs, 

drinks, pony rides, a 

petting zoo and 

much more at Cen-

tral Park-Sunday, 

July 4th from 3-6pm 

with Gospel Explo-

sion finishing the 

Family activities are a 

great protective factor 

against substance 

abuse. A day perfect 

for this will he held 

during Freedom Fest, 

at Family Day in the 

Park. 

Join many community 

partners for face 

event. 

Park 

Pool   

admis-

sion will 

be only $1 all day!!! 

For more information con-

tact the Park Office at     

762-0325. 

ment and participation of 

youth at the community level. 

To emphasize the renewed 

local focus, the Above the 

Influence Campaign is en-

gaging youth in a national 

program called the Influence 

Project. Teens from across 

the country can log onto 

www.AbovetheInfluence.com

/HeatMap and participate in 

the Influence Project contest 

by entering their ZIP code 

and top influences.  

Teens visiting the website 

also will have an opportunity to 

see and hear what other teens 

from their hometowns - and 

throughout the United States - 

are saying. A media gallery high-

lights video footage of teens 

from around the country talking 

about the positive and negative 

influences in their lives and in 

their communities.  

Check out the site, and lets 

see what we can do in our 

community to be a part of this 

great concept. 

The National Youth Anti-

Drug Media Campaign has re-

freshed the Above the Influence 

(ATI) brand to include broadened 

messaging to focus on sub-

stances most abused by teens. It 

delivers prevention messaging at 

the national level as well as more 

targeted efforts at the local com-

munity level. This two-tiered ap-

proach allows the Campaign to 

continue reaching out to teens 

across the country with a highly 

visible national media presence, 

while fostering the active engage-

http://cl.exct.net/?ju=fe2d167770660c7b771571&ls=fdfc1c717065027f70147674&m=fefe1575716403&l=fec611797266067d&s=fe651376746404787016&jb=ffcf14&t=
http://cl.exct.net/?ju=fe2d167770660c7b771571&ls=fdfc1c717065027f70147674&m=fefe1575716403&l=fec611797266067d&s=fe651376746404787016&jb=ffcf14&t=



